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ave time, save money.

Launched
March 17,
2008

Vietroland Tootprint reaches
over 3.5 million homes
weekly with our 100+
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Expanding
across
Canada
2009

Expand the reach of your flyer or ad or place a unique offer on Flyerland.ca
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Flyerland.ca Members

To date 25,000 have become members on
Flyerland.ca!

Our current members are ...

*Couples with Children

*67% female

*52% are 30 to 49

+18% are in their 20s or younger
*30% are 50+

*Average age is 36.8

Average income $82,239
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Welcome to flyerland.ca, Ontario, Canada's free flyers, deals, and coupons site!
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flyerland.ca - Online Flyers, Deals and Coupons
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Partnership with save.ca
offers cost saving value to
our audience on
Flyerland.ca

Integrated content on our
site

Links to their site to send
manufacturer coupons
directly to the consumer

IT'S FAST, EASY AND FREE HOW MUCH CAN YOU SAVE?
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save.c a:‘ Choose the coupons you want f 1
Your Suurce for FREE Grocery Coupons New coupons added regularly. Revisit soon.

Flyerland.ca revenue streams

Banner/Leaderboard %.‘ i e it dedp et
- CPM Apeiocies ce -

Advertiser Spotlight
(3 positions — 3 ads each)
— Can be static ad and link
to video
— Each ad location has 3
rotating positions

Y
Sky Scraper ot e
- CPM k
Deals = .
Flyers
Coupons
Magazines

Catalogs
Cost per sale partnerships
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Our plan to reach the Metroland Footprint
In Paper Campaig_nn100+ papers and online

See your favourite flyers,

coupons & deals online.
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Full Page, Base Bar
Ads Every paper
Every week

More of whan
you LOVE, all your
favourite flyers

Leverage our 1.5 Million Unique users Monthly In-paper ads
20 Metroland Newspaper WebS|teS the #1 product
Sample site that brings
www.oakvillebeaver.com unique users to
our site

flyerland.ca

Additional ways we are reaching our
audience

Billboards *

r__:ﬂyer!and.c

v fime, save MOnaY.

Metro Radio

More of what LOVE, all o
favourite M‘::nyllm.unm; !2!&!?
= Today's Best Music

B¥¥ fiyerland.ca 680 News

See your favourite flyers online.

Launch advertising

Subway Posters — U
Continues though 2009

Union Station Posters

Transit Kings
TTC Bus and
Streetcar sides

Search Engine Management
Key Words
Optimization
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It's easy to get started

Each time your in-paper ad, flyer or coupon runs in a
Metroland product, you can expand your reach on
Flyerland.ca

only a small charge per region for your flyer, ad our coupon
to be placed on Flyerland.ca

(Packages available for multiple regions)

We can use your existing artwork on Flyerland.ca or you
can make changes to customize your message on the site
What we need from you -

High resolution PDF of ad, flyer or coupon posted on
our Flyerland.ca FTP site, along with your high
resolution logo.

Start and stop dates for each campaign

Website link
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