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Growing audience
Two easy ways to build 

pageviews with unique content

Live reporting
• News events
• Public meetings
• Leverage your community
• Simple or complex

o Just use Twitter?
o Add photos?
o Live video feed?

• Interact with audience
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• Dozens of tweets 
before, during and 
after event
o Created hashtag: 

#LKSRS
• 90+ comments

o Many of 
which h
elped give us 
questions to ask.

o We responded in 
comments
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WESH's #CaseyAnthony coverage
• Live video feed from 

court
• Hashtag integration

o Including other news 
outlets and the 
community

• Facebook comments
• Live updates to Twitter 

accounts
• Links to stories, video, 

backstory, graphics, 
and more

So why does it matter?
• Huge spike in pageviews

o Our SRS event happened late in daily news 
cycle, still second most popular item on site.

• Quality traffic
o 5+ minutes average time on page
o Very low bounce rate

• Exposed audience to a video we shot earlier in the 
day
o Lots of video views (SRS secretary didn't attend 

event, but sat down with LJWorld.com)
• Very positive community feedback
• $$$$
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Beatblogging: The art of gossip
• Town Talk, Heard On The Hill, First Bell

o Daily features
o Appointment posting, plus email alerts
o Huge traffic drivers: top five every day

• Let's community into sausage-making
o They feel like insiders

• An outlet for stories that there's never time to tell
• Encourage/foster tips

o Make it a game:

What do we include?
• New business openings; old business closings
• Comings and goings and process at City Hall

o Dillons Grocery Store rebuilding near downtown
o A thousand steps between concept and construction

We document key steps in print; daily or weekly 
updated in Town Talk.

• Previews of stories coming later today or later this week
o Allows us to control breaking news

Gives our online readers a preview of what's ahead 
and encourages them to come back for more later.
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Other benefits to beat blogs
• Helps us get reporters involved in discussions on their 

stories:
• Ready content for a.m. rush
• Allows us to build brand of our

reporters, and the site
• People love them
• $$$$$ (through pageviews)

o Looking at sponsoring the
daily email edition as well.

• It's cheap content
o The reporters know this stuff already; they've just 

never been asked to use it.

To summarize
• Be an instantaneous news voice in your 

community.
o And know that the 140 character update can be 

as or more useful on your website than Twitter
• Scale up to meet the demands of a story and your 

audience
• Give your reporters a chance to turn their notes 

and nuggets into real traffic
• Build your reporters and their beats into brands on 

your website
o When I walk around, people tell me how much 

they love Town Talk and Heard on the Hill
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