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• Exceptional products and services
• A compelling message with strong branding
• Great user experience 

– In Person
– Online

• Client engagement
• SEO

Every Business Needs:

We help business:

• Manage customer relationships that drive brand value

• Build a foundation of communication 

• Create cross-functional process for creating and 
nurturing profitable relationships with customers 
by encouraging purposeful dialog with them.
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Video 
Blogging
QR Codes

SEO
Social Media
Print

Digital Video ProductionDigital Video Production

Building tangible assets for your business
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Did you know 90% of online consumers say watching
an online video influences their buying decision?

Source *Angus Reid Forum 2010

Video Builds BusinessVideo Builds Business

2 out of 3 customers say they have taken action 
after seeing an online video ad.

Video Builds TrustVideo Builds Trust



New MultiMedia Revenue Models

Meriel Bradley, Executive Producer, 
The Digital Video Group, Metroland Media 5 6/16/2011

Video Builds ProfileVideo Builds Profile

Canadian consumers spend 53% more time watching
online video than in the past year. 

Source *Kelsey Group Canada Local video forecast

67% of Canada’s total population viewed more than 5.1 
billion videos online, with the average viewer watching 232 
videos 

in February 2011

Source *Com Score

Video Builds a ConnectionVideo Builds a Connection
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In fact, websites containing video are 53 times more 
likely to appear on Page 1 of Google vs. a site that is 
void of video 

Source: Forrester Research

Video Builds a BrandVideo Builds a Brand

Canadians Love online VIDEOS!Canadians Love online VIDEOS!
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Online Video Reaches all Age Groups

Source: comScore, Inc., Video Metrix, Canada, August 2010

Who is Watching Videos Online in Canada?

Source: comScore, Inc., Video Metrix, Canada, August 2010
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Work on evergreen content that you can add to
The web requires you to have updated fresh new content

Types of Videos
• Corporate Profiles
• Brand Education Series
• Hosted Lifestyle Video Series
• Short Documentary Series
• Product Demos
• Video for Trade Shows
• Video Blogs and Quick Tips Series

Building Your Video LibraryBuilding Your Video Library

The Reach of The Reach of 
VideoVideo



New MultiMedia Revenue Models

Meriel Bradley, Executive Producer, 
The Digital Video Group, Metroland Media 9 6/16/2011

The Business The Business BloggerBlogger

• A blog keeps the website fresh
• In Google, Fresh Content = A Better Website
• Every Blog Article is an SEO Opportunity
• Blogging creates interactivity on your site
• A blog delivers new information
• A good post will highlight a service offered and why the 

user needs it 
• Blogs Build Links
• Links build users

Why Why BlogBlog??
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• Americans spend 22 % of their time online on social 
networking sites and blogs

• 78% of Internet users conduct product research online

• 57% of businesses have acquired a customer through 
their company blog

• Companies that blog get 55% more web traffic
Sources: Nielsen NetView HubSpotBlog.com/ State of Inbound Marketing Report

Why Why BlogBlog??

Be Be seen seen Be heardBe heard Be connectedBe connected


