Webinar: Lessons Learned from the Audience Development Conference

ruth@presslaff.com 310.792.6070

Presslaff Interactive:

¢ Established in 1988.

¢ Long and successful history of creating interactive products for media.

¢ Support state of the art technology with great marketing ideas.

e Support great marketing ideas with state of the art technology.

* Focus on using databases to grow audience and garner advertising
dollars.
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Product Line:

Dat-e-Base Email Marketing Software for online data collection, contesting,
surveying and emails. We work with over 800 media properties, as well as Rush
Limbaugh, Dr. Laura, Glenn Beck, Dennis Miller, Billy Bush and other national
personalities.

Qualified Consumer Initiative (QCI). A stand-alone program for online surveys that
gathers web visitor opinions about advertisers’ specific businesses or business
categories; delivers crucial marketing feedback in the shape of reports and data
analysis and delivers qualified prospects via targeted email campaigns.

Consultation: Our backgrounds in media, product development, data development
and data analysis provide the ideas that fuel the products.
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+*Data Basics
*»*Registration
*»*Emails

+»+ Data Analysis

+»Segmentation

**Revenue Case Studies
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Basics: Registration

Reglster with GeErie

Register with GoEria in ord|
more.
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Unified Database

Email Broadcasts

Circulation —

Contests

T Comprehensive Segmentation
Powerful
Newsletters ——— .
Lucrative — > Targeting
Classifieds — Database

__— > Sales

Registered Users ROI
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Basics: Worthwhile Communication

The Herald-Mail

Breaking News Alert

Washington Co. schools on delay Wadnesday;
Barkeley, Jafferson schools closed

Washingion County Pubilic Schools mll e cperaing on
& two-hour dolay Wednesday, Feb. 17, the school system
AnnounCed on as e ste Tuusaav AMeTIO0n

Public schools in Berkeley anvd JefSerson counbes in
Wiest Virgarua will be closed Wednosday, bul will oporate
on two-hour delays Thursday and Friday.
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Basics: Relationship + Revenue

Hi Ruth,

Mappy Birthday from HTO VP! Pease endoy these bisthday
ifts. Simply print this email and take it to the store location, or show
it to a store employee on your mobie device

Cligk for Scotty's free enlree and sundae

‘Scotty's Brewhouse woudd e

Bwish you 8 Hagpy Detay.

GOOD FOR ONE
FREE ENTREE AND A BIRTHDAY SUNDAE!
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on your Birthday!- :

= From your friends at Curry Auto Comter

~ s12.330.2227

curryAuto(:enier.com
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Beyond The Basics

Online Database
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Segmentation

Database
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Segmentation
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Targeting-Revenue Opportunities
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Data Analysis

e Develop profiles of your readers
— Age

— Gender e e

tvemun
2 310.792.6060

— Zip Codes

ruth@presslaff.com 310.792.6070

Data Analysis

* Develop profiles of your readers
— Age

— Gender e
2 310.792.6060

— Zip Codes

e Beyond the Basics

— Lifestyle

— Buying Intentions

— Opinions

* Target messages accordingly
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Collecting Data
Contests:

Tho Horad Tions |

[CVIP |

Are you ready for Father's Day, Michalle?

Win a 51,000 landecaping package for your dad (or yourselft ) from Abell Nursery in Bloomingten.
Free to anter- just dick image below. Deadine is Thursday.

Win a green
thumb for
Father’s Da i

Abell Nursery
Tocnter, vt hitp://homes hevaldtimesontine.com, abell_contest php.

Happy (=ary} Father's Day

The HTOVIP Team

310.792.6070

ruth@presslaff.com

Collecting Data
Contests:

Hi Ruth,

Tharik you for entoring the Abell Nursery Father's Day contest! The winner wos.
Steve 2. of Boomington... but Abell Nursery appredates your interest and would
like to offer you a 25% off coupon.

4200 oF moTe. 1ipice & 31.2

The HTO VIP Team
Thark you for enlering a contest at HTO (Herald TimesOnine.com). HTO VIPS
rocebvn exchistve messages about contests, discoonts and special offers

310.792.6070
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ruth@presslaff.com
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Surveys-Revenue Case Studies

Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies

Weddings

Merenbihs B, Wby Epnk

[rerpers—

ruth@presslaff.com

Congrats you just found Egg #4! Enter some information below and you're on your way!

Your average cost for dinner out is
<415 -

With how many people do you usuElly dine ou?
12 -

Do you plan an buying new bedroom furmiture in the next 12 months?
Yes =
" =Hequired Inlormation

310.792.6070

Revenue Case Studies

GEOO000® 00

PRESSLAFF INTERACTIVE REVENUE ) > =
», 310.792.6060 MASTER HOME |HOME LOG OUT

login stats filters _ special filters  select fields  display stats

How many times do you go out to eat each month?

Values Count %o Bar Graph

1-2 189 31.81%

169 28.45%

135 22.72%

101 17.01%

594

Where do yor most often 0o out to eat?
| Coun | o b Graph'
203 34.17, %, -
172 78.95 —e——— e
Chain Restaurant 113 | 19.02% | -

Other 106 17.84% |

Total: 594

Do you plan on buying new dining room furniture in the next 12 months?

Values Count %o BarGraph

No 312 52.53%

Yes 183 30.81%

Not Sure 99 16.67%

Total: 594
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Try This At Home!

Create and Grow Your Database:
Online Registration-reasons to register

Data Analysis:
What do you know about the data you have?
Sales Opportunities

Segmentation:
Learning more about your readers
Using that information to benefit readers/advertisers
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Questions

?
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