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Presslaff Interactive:

• Established in 1988.

• Long and successful history of creating interactive products for media.

• Support state of the art technology with great marketing ideas.

• Support great marketing ideas with state of the art technology. 

• Focus on using databases to grow audience and garner advertising
dollars.  
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Product Line:

• Dat-e-Base Email Marketing Software for online data collection, contesting, 
surveying and emails.  We work with over 800 media properties, as well as Rush 
Limbaugh, Dr. Laura, Glenn Beck, Dennis Miller, Billy Bush and other national 
personalities.

• Qualified Consumer Initiative (QCI). A stand-alone program for online surveys that 
gathers web visitor opinions about advertisers’ specific businesses or business 
categories; delivers crucial marketing feedback in the shape of reports and data 
analysis and delivers qualified prospects via targeted email campaigns.

• Consultation: Our backgrounds in media, product development, data development 
and data analysis provide the ideas that fuel the products. 
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Agenda:

Data Basics
Registration
Emails

Data Analysis
Segmentation
Revenue Case Studies
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Basics: Registration

ruth@presslaff.com 310.792.6070

Comprehensive
Powerful
Lucrative
Database

Email Broadcasts

Segmentation

Circulation

Targeting1Newsletters

Contests

Classifieds
Sales

ROIRegistered Users

Unified Database
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Basics: Worthwhile Communication
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Basics: Relationship + Revenue

ruth@presslaff.com 310.792.6070



Webinar: Lessons Learned from the Audience Development Conference

7/22/2010Ruth Presslaff, Presslaff Interactive Revenue 5

Beyond The Basics
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Segmentation
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Segmentation
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Targeting‐Revenue Opportunities

ruth@presslaff.com 310.792.6070



Webinar: Lessons Learned from the Audience Development Conference

7/22/2010Ruth Presslaff, Presslaff Interactive Revenue 7

Data Analysis

• Develop profiles of your readers
– Age 

– Gender

– Zip Codes
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Data Analysis

• Develop profiles of your readers
– Age 

– Gender

– Zip Codes

• Beyond the Basics

– Lifestyle

– Buying Intentions

– Opinions

• Target messages accordingly

ruth@presslaff.com 310.792.6070



Webinar: Lessons Learned from the Audience Development Conference

7/22/2010Ruth Presslaff, Presslaff Interactive Revenue 8

Collecting Data
Contests:
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Collecting Data
Contests:
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Surveys‐Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies
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Revenue Case Studies

S A M P L E  D A T A
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Try This At Home!

Create and Grow Your Database:
Online Registration‐reasons to register

Data Analysis:
What do you know about the data you have?
Sales Opportunities 

Segmentation:
Learning more about your readers
Using that information to benefit readers/advertisers

ruth@presslaff.com 310.792.6070

Questions

?
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