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NonTraditional Revenue NonTraditional Revenue 
Opportunities:

RedPlum Online Coupon Program 

ONLINE DEAL AND SAVINGS BEHAVIOR

Coupon search and collection is a regular routine
with dedicated time allotted

52% spend bet een 1 ho r and 10 ho rs each eek• 52% spend between 1 hour and 10 hours each week 
searching for coupons and deals 

Online deal and savings research is focused
• 88% seek online deals 
• 71% visit savings/deals websites daily/weekly
• Across ALL Categories: grocery, dining, clothing etc. Groceries, meals and 

clothing are the most 
frequently searched 
categories for deals and
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Active use of Internet Print at Home Coupons
• 91% print coupons from websites
• 88% redeem printed coupons

Source: Internal Site Member Survey Data – October 2008. 

categories for deals and 
coupons (89%, 70% & 
51%). 
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NEWSPAPER SITES ATTRACT LARGE,                     
ENGAGED AUDIENCE

Over 40% of all Internet users visit 
newspaper websites

Newspaper websites: 
• rank highest for “trust in advertising”
• are most likely to generate action

• Users of newspaper websites:
– are more likely to shop (91%) and purchase (89%) online
– Are much more likely to download coupons (43%)
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Source:  POWER USERS 2006, Mori Research; Online Publisher’s Association 2008, Jupiter Research. 

– are younger (39 years), more affluent ($74,000 HHI), and 
better educated (52% college degree) than the average 
Internet user

COUPON PROGRAMS ARE BACK!

In today’s economic environment, coupons have enjoyed a new resurgence     
in popularity.

A combination of print and online coupons and the right promotion will drive 
consumers to clip or print coupons from your newspaper and web site.

A new partnership with LocalPoint Media and Valassis allows you to download 
national grocery coupons to your Web site on a weekly basis.

LPM/RedPlum Partnership sees value in this partnership for four main reasons:
• Grocery and consumer goods coupons will drive traffic to community Web 

sites
• There is an incredible opportunity to monetize on the local side via banners, 

local coupons and email marketing (covered in later slides)
• There is an immediate revenue share available
• For those papers that do not get the printed FSI’s, this is a terrific way to 

offer these coupons to your readers. For those that do, this is a great way 
to extend your reach to non-subscribers.

Nearly 700 URL’s have signed up for the program.
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Integrated fully into newspaper site
Consumer never leaves your site
Revenue generating

BENEFITS:  DRIVING REVENUE AND ENHANCING VALUE

g g
Average consumer prints 8-10 coupons 
per visit
Coupons from recognizable, national 
brands
Little or no integration costs 
Complete reporting
3 cents per print
Create Local Opportunities
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LOCAL REVENUE OPPTY’S - BANNER ADS

http://www.thebag.com/live/content/index.html
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PROMOTING THE SITE

Develop a Coupon 
Strategy
•Cross promote with house ads and•Cross promote with house ads and 

online banners 

•Promote both in-paper and online 

coupons

•Promote both national and local
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PROMOTING THE SITE

Positioning of coupon 
Information
•Promote visibly on top of Web site

•Create jump page that allows user to 

click on national or local coupons
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PROMOTING THE SITE

The Coupon Queen

Use Editorial Content to Drive Traffic  - A special Offer from 
Content That  Works

p
Jill Cataldo, “Coupon Queen” and mother of three, saves $40 to $60 per week 
on groceries – and is dedicated to helping her readers reap the same rewards. 
A Super-Couponer for almost three years, she has saved thousands of dollars 
on groceries by applying her techniques. She enjoys great deals, getting 
things for free and getting stores to “pay her” to shop.

Description: Weekly step-by-step lessons            
on using coupons to save money.

• 500-600 words
• Author Image
• License includes print and online useage
• Word and text documents
• XML, HTML, RSS formats for online
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Use Editorial Content to Drive Traffic  - A special Offer 
from Content That  Works

PROMOTING THE SITE

Benefits: 

Proven revenue generator in print and online
Attracts new advertisers
Proven traffic builder 
Helps cross-promote print product and drive traffic to Web
Helps consumers save money (at a time when they desperately need to!)
New lesson weekly to keep site visitors coming back for more
Archive rights included for site visitors’ reference anytime
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For a limited time. CTW is offering all LPM coupon program participants a 
20% discount off their regular price for this timely editorial content.

PROMOTING THE SITE

*

*

*Rates represent a 20% discount off Content That Works regular prices and are in effect until July 31, 2009
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PROMOTING THE SITE

An Online Example of Coupon Queen
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PROMOTING THE SITE

A Print Example of Coupon Queen
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PROMOTING THE SITE

Positioning                                     
of couponof coupon                   
Information
•Consider multiple promotion 

positions on your site

•Design a number of ads to 

appear throughout the site

RedPlum ROS 300x250
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PROMOTING THE SITE

Use Strong “Value” 
Language

$25 in coupons – Click Here

g g
•Promote total value of coupons                       

on Web site and in-paper

•Highlight special value coupons
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EMAIL MARKETING

According to Borrell, last year e-mail advertising moved to the No.1 online 
ad category spot, surpassing all other forms of interactive advertising.

E-mail addresses are normally collected through site registration, 
promotions and special offers.

In fact, one of the best ways to increase the number of email addresses in 
your market is through online contests and/or by offering valuable content 
to your readers. 

Th R dPl i bi ti ith l l di t ff dThe RedPlum coupons in combination with local discount offers, and a 
reader contest is the perfect email collection vehicle.
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EMAIL MARKETING

According to Borrell and Associates latest report on direct mail and 
email marketing, one of the largest growth categories on their radar g g g g
screen in the promotions field is online couponing.

Coupon redemption has risen since 2006, most likely due to the 
recession.

While Internet-based distribution of coupons has risen several points in 
the past two years, only about 8 percent of adults who redeem coupons 
list the Internet as a source of coupons; however, that figure could 

il t i l i th t t ith th h t ff i t teasily triple in the next two years with the rush to offer coupons via text 
messaging, the Web and e-mail.
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EMAIL MARKETING

Example of Opt In Email Coupon Program

http://discounts.shopathome.com/GroceryCoupon-Portal.aspx
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Offer an opt-in email coupon alert program
•Register visitors and send them a weekly link to the newest coupons 
•Send email reminders of upcoming coupon expiration

“PUSH” EMAIL MARKETING

•Promote other “money saving” programs you may have

Advertising Opportunity 
•Offer local advertisers a sponsorship of the email alert and direct link to 
their coupons
•Provide advertisers email ads at a set price for those that “opt in” to 
receiving other offers

Subscriber Opportunity
•Merge local address information against current subscription database
•Offer subscription to your newspaper with current Valassis coupons
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“PUSH” EMAIL MARKETING – WITH SPONSORSHIP

http://www.coolsavings.com/home.aspx?SessionID=3f08c739-968a-4c2b-8577-55a1130102ad-2
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LIVE COMMUNITY NEWSPAPER SITES

http://www.semissourian.com/coupons/
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LIVE COMMUNITY NEWSPAPER SITES

http://www.the-review.com/
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LIVE COMMUNITY NEWSPAPER SITES

http://www.yourobserver.com/content/Coupons-26.html
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LIVE COMMUNITY NEWSPAPER SITES

http://www.southbendtribune.com/apps/pbcs.dll/section?category=coupons
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LEARN MORE ABOUT THE PARTNERSHIP

Join the next informational webinars:

Thursday, August 13, 10:00 a.m. EST
Or
Thursday, August 27, 2:00 p.m. EST

Contact SNA Headquarters at sna@suburban-news.org to register

Can’t make these times?  Contact Tanya Henderson at 
tanya.henderson@suburban-news.org for more information and for the audio 
and presentations from our last webinar that can be emailed for you to review 
with your staff at your leisure
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with your staff at your leisure.

Thank You.


