Non Traditional Advertising Ideas

NonTraditional Revenue
Opportunities:

RedPlum Online Coupon Program

ONLINE DEAL AND SAVINGS BEHAVIOR

@ Coupon search and collection is a regular routine

with dedicated time allotted

* 52% spend between 1 hour and 10 hours each week
searching for coupons and deals

@ Online deal and savings research is focused
* 88% seek online deals
¢ 71% visit savings/deals websites daily/weekly
. iag* ini i Groceries, meals and
Across ALL Categories: grocery, dining, clothing etc. dlothing are the most

frequently searched
categories for deals and

@ Active use of Internet Print at Home Coupons coupons (89%, 70% &
+ 91% print coupons from websites 51%).
* 88% redeem printed coupons

Source: Intemnal Site Member Survey Data — October 2008.

Al Cupo 1 7/23/2009



Non Traditional Advertising Ideas

NEWSPAPER SITES ATTRACT LARGE,
ENGAGED AUDIENCE

@ Over 40% of all Internet users visit
newspaper websites

® Newspaper websites:
» rank highest for “trust in advertising”

» are most likely to generate action

e Users of newspaper websites:
— are more likely to shop (91%) and purchase (89%) online
— Are much more likely to download coupons (43%)
— are younger (39 years), more affluent ($74,000 HHI), and

better educated (52% college degree) than the average
Internet user

Source: POWER USERS 2006, Mori Research; Online Publisher's Association 2008, Jupiter Research.

COUPON PROGRAMS ARE BACK!

In today’s economic environment, coupons have enjoyed a new resurgence
in popularity.

A combination of print and online coupons and the right promotion will drive
consumers to clip or print coupons from your newspaper and web site.

A new partnership with LocalPoint Media and Valassis allows you to download
national grocery coupons to your Web site on a weekly basis.

LPM/RedPlum Partnership sees value in this partnership for four main reasons:

Grocery and consumer goods coupons will drive traffic to community Web
sites

There is an incredible opportunity to monetize on the local side via banners,
local coupons and email marketing (covered in later slides)

There is an immediate revenue share available

For those papers that do not get the printed FSI's, this is a terrific way to
offer these coupons to your readers. For those that do, this is a great way
to extend your reach to non-subscribers.

= Nearly 700 URL's have signed up for the program.

7~
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Non Traditional Advertising Ideas

BENEFITS: DRIVING REVENUE AND ENHANCING VALUE

Integrated fully into newspaper site
Consumer never leaves your site

Revenue generating Printable Coupons
Average consumer prints 8-10 coupons

per visit

Coupons from recognizable, national
brands

Little or no integration costs
Complete reporting

3 cents per print

Create Local Opportunities

Enter your ZIP CODE for more -SOUpOnS In your area

dooe © 00606

ST

LOCAL REVENUE OPPTY'S - BANNER ADS

http://mwww.thebag.com/live/content/index.html
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the way you llve. %

More value
Ihe way you

Fresh
Summer
Produce

Cick for this
week's specials
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Tvars il g e s o e of the menmcx-eq i 1
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The Cataing Cleanng House will have prices stashed anywhere from 50% to
0% off. Tha marchandise wil everything from fumeurs,
s, bee sharts, books and mere. This o adh

‘s for Chstmas and bethdays
Ehat my husband it

e Saturday.
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Non Traditional Advertising Ideas

PROMOTING THE SITE
Develop a Coupon
Strategy

«Cross promote with house ads and

Click. Print & Save BIG

Mow get money-saving coupons

with the click of a mouse!
online banners
® MNational, high-wvalus
*Promote both in-paper and online coupons on your favorits
itams updated zach week
COUpOﬂS Just elick and print
*Promote both national and local sign up for our weekly
email alert when new

- COUPONS Appear on our site

AT | el
n | mnm
recogrized

Richuond Times-Dispalch

T D-DAY

i E—— v
<. WHO'SJUDGING ~ seniceis
OUR JUDGES?  ediond

PROMOTING THE SITE

Positioning of coupon | [seuhendribenecon
Information

Aug 11-23
kU "-ﬁ“&..—im

*Promote visibly on top of Web site ;w

«Create jump page that allows user to

click on national or local coupons

REDDING com

Aoy e
T Y EP S p—

o A ‘%—._ s ws e by .
.0 pevgle, md e e
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Non Traditional Advertising Ideas

PROMOTING THE SITE

Use Editorial Content to Drive Traffic - A special Offer from
Content That Works

The Coupon Queen

Jill Cataldo, “Coupon Queen” and mother of three, saves $40 to $60 per week
on groceries — and is dedicated to helping her readers reap the same rewards.
A Super-Couponer for almost three years, she has saved thousands of dollars
on groceries by applying her techniques. She enjoys great deals, getting
things for free and getting stores to “pay her” to shop.

A VN eYE Description: Weekly step-by-step lessons
DA-L'J-(ASJ!Q on using coupons to save money.

~ «500-600 words

 Author Image

« License includes print and online useage
» Word and text documents

* XML, HTML, RSS formats for online

PROMOTING THE SITE

Use Editorial Content to Drive Traffic - A special Offer
from Content That Works

Benefits:

@ Proven revenue generator in print and online

@ Attracts new advertisers

@ Proven traffic builder

@ Helps cross-promote print product and drive traffic to Web

@ Helps consumers save money (at a time when they desperately need to!)
@ New lesson weekly to keep site visitors coming back for more

@ Archive rights included for site visitors’ reference anytime
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Non Traditional Advertising Ideas

PROMOTING THE SITE

For a limited time. CTW is offering all LPM coupon program participants a

20% discount off their regular price for this timely editorial content.

Introducing Jill Cataldo: C“_I::J

The C oupon Queen
B8% of all coupons are distributed via daily and weekly papers:
learn how to build circulation & make more money today
Introductory Weekly Rate Card by Market Rank

<250 | 201t0250 | 151t0200 | 101to150 | 51to 100 | 26 to 50 [ 1to2s

14 21 | $20 | $37 | $45 | 553 |

$58

Weekly Rate Card by Circulation

<10,000 H 20,001-30,000]30,001-50,000] 50,001-100,000]
514 $21 $20 I $37 I §45 |

*Rates represent a 20% discount off Content That Works regular prices and are in effect until July 31, 2009

PROMOTING THE SITE

An Online Example of Coupon Queen

Home » Goipon Qunn

Coupon Queen
Eﬂ ...l o COUFGN QUEER: Super-Coupen:

i)

Need
Health
Insurance?

T P B 5 A 41

$76

A MONTH! v and get pasd ta shop
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Non Traditional Advertising Ideas

PROMOTING THE SITE

A Print Example of Coupon Queen
| reemwcoor

| vmwcommmmcrose coovon etk ]
SMART SHOPPER ™'Y SMART SHOPPER """
[ s sammt T o T . o et -

[t
—=__

PROMOTING THE SITE

Positioning
of coupon S
I n fo r m a.tl O n Emjjm‘ Cancer Society fundraiser starts Friday

. . . Naren bagy
«Consider multiple promotion b

Afiar snjoying & pebuck Sunvers Cnrer s the now Abia Baptst Crursh
in Chickasha, many cances survivors, ther familes and rieds are feady

pOSitiOnS on your site Daricipte 111 gl Amarican Cance Socklys Rely o LT
*Design a number of ads to

appear throughout the site . T
e
far em.”

[ —
ool
ety woms

RedPlum ROS 300x250
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Non Traditional Advertising Ideas

PROMOTING THE SITE

Use Strong “Value”
Language
*Promote total value of coupons

: be entered to wina.
I Tril .com or $100 Visa Gift Card

what's in it fer

siahli . Must be 18 or older to
Highlight special value coupons ARk

on Web site and in-paper

EMAIL MARKETING

According to Borrell, last year e-mail advertising moved to the No.1 online
ad category spot, surpassing all other forms of interactive advertising.

E-mail addresses are normally collected through site registration,
promotions and special offers.

In fact, one of the best ways to increase the number of email addresses in
your market is through online contests and/or by offering valuable content
to your readers.

The RedPlum coupons in combination with local discount offers, and a
reader contest is the perfect email collection vehicle.
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Non Traditional Advertising Ideas

EMAIL MARKETING

According to Borrell and Associates latest report on direct mail and
email marketing, one of the largest growth categories on their radar
screen in the promotions field is online couponing.

Coupon redemption has risen since 2006, most likely due to the
recession.

While Internet-based distribution of coupons has risen several points in
the past two years, only about 8 percent of adults who redeem coupons
list the Internet as a source of coupons; however, that figure could
easily triple in the next two years with the rush to offer coupons via text
messaging, the Web and e-mail.

EMAIL MARKETING

Example of Opt In Email Coupon Program

Grocery Coupons
Get Hundreds of Free Grocery Coupons from ShopAtHome.com
Always free!

Email- | |
ShopAtHome.com respects your privacy.

Start Saving!

Update me on free coupons and savings

By joining, you sgres to the Terms snd Conditions and software EULA of ShopAtHome. com.

http://discounts.shopathome.com/GroceryCoupon-Portal.aspx
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Non Traditional Advertising Ideas

“PUSH” EMAIL MARKETING

Offer an opt-in email coupon alert program
*Register visitors and send them a weekly link to the newest coupons
*Send email reminders of upcoming coupon expiration
*Promote other “money saving” programs you may have

Advertising Opportunity
«Offer local advertisers a sponsorship of the email alert and direct link to
their coupons
*Provide advertisers email ads at a set price for those that “opt in” to
receiving other offers

Subscriber Opportunity
*Merge local address information against current subscription database
Offer subscription to your newspaper with current Valassis coupons

“PUSH” EMAIL MARKETING — WITH SPONSORSHIP

= Tosew ol e s ol Coolavings, o bedday, BYs FREE aad

JRJO'}N! First Hame Lask Name r.r;:r;u - 2

Eermd Auddress firthday
Manth-- 3] --Day - ¥ - Vear

resth & Besy Offers 0 pany f.xn\',l.:.'x:‘ [ ommwown ] Get your
et Coupons ’ exclusive -
sttt Eree Coupons & Samples

I it reditie how much you can save with grocery Coupons—and onll if

&1e the bestwayio go! s e 1o join CoolSavings fof ceupons,
f1ee sy, smd much mare. Check ihe Printsdile Coupons TF grocery coupons.
Thare are usuaty about G or More cOUpoRE! Save 0N AVANRIng from snacks and
drinks fo pet focd Pius, visil the Db ¢
discounts fom major online retailers, depariment slores, and more.

Father's Day is June 21! Gel great ideas. compare prices and save with this Gift
And b sure to use these Ethar's Day coupsn codes

when Plus, cebabaane iy

My recipes®

£ 4 on ANT Non-Drowsy
Clasitivd® 15 count or largar
TODAYS TOR PICKS
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Non Traditional Advertising Ideas

LIVE COMMUNITY NEWSPAPER SITES

http://www.semissourian.com/coupons/

semo @ Marketplace Yourlcal SEARCH begin here. ©

qoeds. senvices, e

SOUTHEAST MISSOURIAN

WOUE MIWS  SPORTS

rinesday "

DUSINESS FIATURES ENTERTAMMINT RICORDS OFMION BA0GS YOUR STORNS FwOTOS & VNG

* Beal O Brady's: Buy Ten Wings, Get Ten Wings
REE!

Printable Coupons ' o S 8

+ Endor S Resongart & B Buy Toes Ertress.
Gat a Dessert FREE

® Cefva and Cenbpetions: Buy sny Luga Het Drisk
and get 3 regular Hot Denk FREE!

* Dary Quesn: Buy One Cheb Cheese Dog. and Get

4 FREE|

* Dasry Queen: Euy One Small Bizzard and Get

g FREE|

Enier your ZIF CODE for more coupons in your areal

oy large pizza at regular
22 Froe
Large pizza o segular

4, gt One Madurm Fizza Froe
. Ba Acapuico: Buy two Aduk Enirees, Kids Eat
FREE

# Estes Dol & BEQ. Buy One Regular BB, Get
Ona FREE!

* Fazolly: Buy One Classic Sampler, Gt One
FREE!

* Fazolfs: Buy One Comba Meal, Get One FREE!

& Hockafs: oy Onw Ocderof W, and Gt O

LIVE COMMUNITY NEWSPAPER SITES

http://www.the-review.com/

Local News = More

Laxington trustess OK bids for fire station
addition

Lioingacn Tawnahip tustees approved bads fir the sddtion

ta Fiee Substation 2 on Anckhl Avenue when they met
Tussday. Trustees approved low

st 8 s age - 0 cemements. Hoad Story

Compaosite photo of Internet Cafe robber is
released by police
hepe a computen grmeated composts maght
leadd 12 the amest u'ndeﬂlmodrabw
! -1 somements - Road Story

clean up cemetery in Limaville

abaout 3 hours ago

190 High Schodl sophomson Ty Sanmmons o
g his semmar wacation dong somethng 4 Btk ot of
the orinary. Read Story

Featured News » Maore

Economy will recover, sconomic

workshep attendees are infarmed

Repewaitations bom sppraxmatety 115
Bu

30 haaed oty wcanormec Roeecasts and wars b3
bosat butines dering i hcanorme deindt ¢-h
3% - Beemiments - Road Story

Lexington Elementary principal goes
to Lake Local i
Lasngion Esmaraey Pinciol ey Kaodel

Click Below Te $hop Our Retailers

hack out over 20,000 vehicles on
Ohaautofinder com

bk pccoptd 8 por Diatrct
Kiasdel, wha has been pri

11

Mat's Lidscaping Lt wa crasee the right ook
for your yard X00-8214391
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LIVE COMMUNITY NEWSPAPER SITES

http://mww. yourobserver com/content/Coupons-26.html

LONGBOAT KEY | EAST COUNTY SARASOTA = BLACKTIE | BT CALENDAR | REAL ESTATE | CLASSIFIEDS | &/

> ) /%(&‘f’rﬂ:‘p{

Printable Coupons

Enter your IIF CODE for more COUPOAS IN yOUr anea!
REMTAL & SALES
SPECIALISTS

T

LIVE COMMUNITY NEWSPAPER SITES

http://www.southbendtribune.com/apps/pbcs.dll/section?category=coupons

it T3, 8 L | g Saares o ade | Caomnc | S g | Az 55

SouthBendTribune.com Gt
Dincoey what's s it bor you

Printable Coupons e

Entar your ZIP COOE for mare coupent in rour arest
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Non Traditional Advertising Ideas

LEARN MORE ABOUT THE PARTNERSHIP

Join the next informational webinars:
Thursday, August 13, 10:00 a.m. EST
Or

Thursday, August 27, 2:00 p.m. EST

Contact SNA Headquarters at sna@suburban-news.org to register

Can't make these times? Contact Tanya Henderson at
tanya.henderson@suburban-news.org for more information and for the audio
and presentations from our last webinar that can be emailed for you to review
with your staff at your leisure.

Local Papers. Local Websites.
One Order. One Bill.

Thank You.

@

LOCALPOINT

- MED LA
Mational Advertising. Delivered Locally
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