10 Things You Need to Know: Agencies Placing Online
Advertising - Wendy Barnes

Request For Proposal

Review requested info right away

Sufficient inventory to fulfill request

*CPM or budget offered
*Type of creative (ad sizes, rich media etc..)
Make note of deadline

eContact agency account manager with any questions

.|
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10 Things You Need to Know: Agencies Placing Online

Advertising - Wendy Barnes

Strategic Solutions >
NASCAR

Date: 04/24/09
Advertiser: Strategic Solutions
Campaign: NASCAR

Primary Centro Contact: Jon Smith

Phone #: (212) 555-1234
Email: jsmith@agency.com

Primary Site
Contact: Sally Jones

Phone #: (304) 555-4321
Email: sjones@newspaper.com

Placement

Requests for specific sections of
site will bring a higher price from
agencies & advertisers. Make
sure you are able to target by
sections requested.

ROS (run of site) campaigns are
less expensive, but generally
easier to set-up and deliver the
requested impressions.

Other special requests:
Day parting - delivered specific
time of day

Primary Centro Contact: Jon Smith

Phone #: (212) 555-1234
Email: jsmith@agency.com

Site
Contact: Sally Jones

Phone #: (304) 555-4321
Email: sjones@newspaper.com

728x90 leader board
300x250 medium rectangle
160x600 wide skyscraper
180x150 rectangle

Placement stari e End Date Take over ads - campaign is o
Inewspaper.com NASCAR 5/18/08 6/1108 only advertiser on site or page $300.00
hhewspaper.com NASCAR 728x90 5/18/08 6/1/08 cPM EXpandable ads-Ad is $300.0(
hhewspaper.com NASCAR 160x600 5/18/08 6/1/08 cPM delivered in standard ad size $300.0(
hhewspaper.com ROS 728x90 5/18/08 6/1/08 cPM and expan dsto a Iarger size $800.0(
NASCAR 300x250 9/7/08 9/21/08 cPM when rolled over by curser $300.0(
hhewspaper.com NASCAR 728x90 9/7/08 9/21/08 cPM $300.0(
hhewspaper.com NASCAR 160x600 9/7/08 9/21/08 cPM $300.0(
Jhewspaper.com ROS 728x90 5/18/08 6/1/08 cPM $800.0(
| #ovior | B s s
TOTAL:| 370,000 $9.62| $3560.0
Gaints :Jl ek
Request for Proposal .
Size
NASCAR
date: 04124109 IAB Standards B
Advertiser: Strategic Solutions Internet Advertising Board
Campaign: NASCAR http://iab.net
Universal Ad package
Primary

Inewspaper.com NASCAR 30%‘)(2550 E‘? M any ag encies wi l I T’—"
Inewspaper.com NASCAR 728x90 5/18/08 6/1/08 cPM on |y acce pt ad S $300.00)
hewspaper.com NASCAR 160600 BRI cPM “above the fold” $300.00)
Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM - n $800.00)
Inewspaper.com NASCAR {010)¢24510) | ormios | or21/08 cPM 100,000 25% 25,000 $12.00 $300.00)
Inewspaper.com NASCAR 728x90 9r7/08 | 9/21/08 cPM 100,000 25% 25,000 $12.00 $300.00)
Inewspaper.com NASCAR 160X600 RN T cPM 100,000 25% 25,000 $12.00 $300.00)
Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM 500,000 20% 100,000 $8.0¢ $800.00)

#DIVIO! E $ B

TOTAL:

+Cost Types eGP, Flt e, Addod Vo, Pikage
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10 Things You Need to Know: Agencies Placing Online
Advertising - Wendy Barnes

Strategic Solutions >
NASCAR

Date: 04/24/09
Advertiser: Strategic Solutions
Campaign: NASCAR

Primary Centro Contact: Jon Smith

Phone #: (212) 555-1234
Email: jsmith@agency.com

Primary Site
Contact: Sally Jones

Phone #: (304) 555-4321
Email: siones@newspaper.com

End
Date

Start

Date

Start & End Dates

Set up ads right
away for later

start dates to insure
Inventory will be
available

yotal

hewspaper.com NASCAR 3004250 5/18/09 6/1/09 $300.00f
hewspaper.com NASCAR 728400 5/18/09 6/1/09 $300.00
hewspaper.com NASCAR 160x600 5/18/09 6/1/09 $300.00f
hewspaper.com ROS 728400 5/18/09 6/1/09 $800.00f
hewspaper.com NASCAR 3004250 9/7/09 9/21/09 $300.00
hewspaper.com NASCAR 728400 9/7/09 9/21/09 $300.00
hewspaper.com NASCAR 160x600 9/7/09 9/21/09 $300.00
hewspaper.com ROS 728x90 9/7/09 9/21/09 500,000 20% 100000 880 s600.

‘ #DIV/O! R $ $-

TOTAL: 370.& 00 962 $3560.00]
I
aﬂhﬂuﬁr
r Pricing Models I:]
eques
Strategi
M CPM is still the most
common, but you may
also see CPC, CPL and

— | several others.

Secondary

Primar)

Evaluate ease of
delivery and tracking
before accepting

Placement

imary Site
Contact: Sally Jones

Phone #: (304) 655-4321
Email: sjones@newspaper.com

Start Date __End Date

ite
Contact: Ann Brown

Phone #: (304) 555-6789
Email: abrowninewspaper.com

Total

Inewspaper.com NASCAR 300x250 5/18/08 6/1/08 CPM 100,000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 728x90 5/18/08 6/1/08 CPM 100,000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 160x600 5/18/08 6/1/08 CPM 100,000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com ROS 728x90 5/18/08 6/1/08 CPM 500,000 | 20% 100,000) $8.00 $800.0¢
Inewspaper.com NASCAR 300x250 9/7/08 912108 CPM 100,000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 728x90 9/7/08 9121108 CPM 100,000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 160x600 9/7/08 9121108 CPM 100000 | 25% 25,000 $12.00) $300.0¢
Inewspaper.com ROS 728x90 5/18/08 6/1/08 CPM 500,000 | 20% 100,000) $8.00 $800.0¢
#DIVIO! 4 3 s

TOTAL] 370,000

Hlll-h'.ﬂlldit
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10 Things You Need to Know: Agencies Placing Online
Advertising - Wendy Barnes

.| TotalInventory "RGERCy REP"
Strategi!
NASCA .
| Make conservative
estimates regarding seco
. . ndar
available inventory o
imary Site Cont
Primary Centro Contact: Jon Smith Contact: Sally Jones act: Ann Brown
Phone #: (212) 555-1234 Phone #: (304) 555-4321 e #: (304) 555-6789
Er
Email: jsmith@agency.com Email: sjones@newspaper.com mf‘abmwn!newspaper,wm

Total
Placement siz wtDate  EndDate  Cost Type* MINMEMELOLY:

NASCAR 6/1/08 100,000
Inewspaper.com NASCAR 728x90 5/18/08 6/1/08 cPM 100,000 25,000) $12.00 $300.00
Inewspaper.com NASCAR 160x600 5/18/08 6/1/08 cPM 100,000 25,000) $12.00 $300.00
Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM 500,000 100,000 $8.00) $800.0(
Inewspaper.com NASCAR 300x250 or7/08 9/21/08 cPM 100,000 25,000) $12.00 $300.00
Inewspaper.com NASCAR 728x90 9r7/08 9/21/08 cPM 100,000 25,000) $12.00 $300.00

Inewspaper.com NASCAR 160x600 917108 9/21/08 CcPM 100,000 25,000) $12.00 $300.00

Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM 500,000 100,000 $8.00) $800.0(

- o 1 3 $

370,00 $9. $3,560.0(

ot Tpes e CoM, Pt e, A Vil Packe

SNA national advertising & RFPs

s« SOV Share of Voice I:|

Percent of total
___|inventory proposed
for campaign

y site
Primary Centro Contact: Jon Smith Contact: Sally Jones Secondary Site Contact: Ann Brown
Phone #: (212) 555-1234 Phone #: (304) 555-4321 Phone #: (304) 555-6789
Email: jsmith@agency.com Email: sjones@newspaper.com Email: abrown!newspaper.com

" SOV %
Inewspaper.com NASCAR 300x250 5/18/08 6/1/08 CcPM X 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 728x90 5/18/08 6/1/08 CcPM X 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR 160x600 5/18/08 6/1/08 cPM X 25% 25,000 $12.00) $300.0¢
Inewspaper.com NASCAR logo 5/18/08 6/1/08 CcPM 1 10% 10,000/ $8.0 $80.0(
Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM X 20% 100,000 $8.00) $800.0¢
Inewspaper.com NASCAR 300x250 9/7/08 9/21/08 cPM X 25% 25,000 $12.00 $300.0(
Inewspaper.com NASCAR 728¢90 97108 9/21/08 cPM X 25% 25,000 $12.00 $300.0(
Inewspaper.com NASCAR 160x600 977108 9/21/08 cPM X 25% 25,000 $12.00 $300.00
Ihewspaper.com NASCAR logo 917108 9/21/08 CcPM 1 10% 10,000/ $8.0 $80.0(
Inewspaper.com ROS 728x90 5/18/08 6/1/08 cPM ! 20% 100,000 $8.00|

ot Types i CPM, Pt e, A Vo, Packe

SNA national advertising & RFPs
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10 Things You Need to Know: Agencies Placing Online
Advertising - Wendy Barnes

Proposed
Impressions
— Third party tags will be
included in creative -
provided by the i
agency and there can S—
be as much as 15% pressio
T diSCI’epancy. Deliver 6/1/08 cPM 100,000 25% llls;g $300.0(
Inewsp between 15-20% more 6/1/08 cPM 100,000 | 25% 000 s;s $300.0¢
L] IMPressions than owoe | com | oo | 2w 000 I
newsp pro m |Sed . 6/1/08 CcPM 100,000 10% 0,000 SOSO $80.0(
Inewspaper.com ROS 728x90 5/18/08 6/1/08 CPM 500,000 20% 00,000 SOBO $800.01
Inewspaper.com NASCAR 300x250 9/7/08 9/21/08 CPM 100,000 25% 0[0]0] $;§ $300.0(
Inewspaper.com NASCAR 728x90 9/7/08 9/21/08 CPM 100,000 25% 000 S;g $300.01
Inewspaper.com NASCAR 160x600 9/7/08 9/21/08 CPM 100,000 25% 0[0]0] $;§ $300.0
Inewspaper.com NASCAR logo 9/7/08 9/21/08 CPM 100,000 10% 0.000 SU% $80.0(
Inewspaper.com ROS 728x90 5/18/08 6/1/08 CPM 500,000 20% 00,000E: $800.0
#DIV/O! T 3
TOTAL: 0,000 SEB $3,560.

e — i,
ﬁﬂhﬂlﬁh‘r

SNA national advertising & RFPs

»c|  Pricing Guidelines

Advei
cam|

Pricing can range
from $1 CPM for Secongy
Ph remnant to more 4321 Phune#; (304) 555-6789

g than $25 CPM based newspaper.com Email: abrown!newspaper.com
on ad types,

k)

= targeting and ’
nmewspa g g ; 8 CcPM 100,000 25% $300.0(
e Valilable inventory. L on | wm | = 55000
"mewsva 8 CcPM 100,000 25% $300.0(
Inewspaj 8 CcPM 100,000 10% $80.0
AL
Make note of o T 0000 | 2om se000
== whether proposed s | cou | oo | o ss00
Inewspay 8 CcPM 100,000 25% $300.0(
r . budget or CPM are
Im 8 CPM 100,000 25% $300.0(
"mewsva net or grOSS 8 CcPM 100,000 10% $80.0(
"mewsva 8 cPM 500,000 20% $800.0¢
#DIV/O! 3
o TOTAL: $3,560.00

SNA national advertising & RFPs
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10 Things You Need to Know: Agencies Placing Online
Advertising - Wendy Barnes

The Insertion Order

Turn in RFP before deadline

Confirm receipt with agency

If approved, they will submit an I/0O with offer

Review to confirm ability to deliver

Contact agency account manager with any questions
Sign and return 1/0 to agency

File for biling when campaign is completed

Proof of delivery will be compared with 3@ party tag
from agency n

Thank you

Wendy Barnes

Director of Interactive Advertising
wbarnes@gatehousemedia.com
540-845-3606
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