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Discussion Points

» Understand basic web metrics
» Access simple, free/affordable analytics tools
* Apply web metrics to grow audience
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- Why Analytics?

KNOWING Your Audience

WHO is coming to your website

WHY are they coming

WHEN are they coming (day/time & frequency)
WHERE are they coming from

WHAT are they doing

GROWING Your Audience

Getting MORE PEOPLE
Coming MORE OFTEN
Spending MORE TIME
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Basic Traffic Metrics

Visitors (“Uniques”) — Theoretically, the number of people who visit a
given website during a reporting period. Generally, linked to the IP address
and reliant upon “cookies.” Measures growth & activity.

VIiSitS — The number of times a website is visited during a reporting period.
Measures growth & activity.
Related: visits/visitor — measures interest.

Page VIEWS — The number of times a page has been called during a
reporting period. Related: Impressions — The number of times an image
(e.g., ad) is called. If there are 3 ad zones on every page, there will be 3 ad
impressions for every page view. Measures growth & activity.

Related: pages/visit — measures interest.

New/Returning Visitor — New visitors logged during a reporting period
are those who have not previously visited. Returning visitors have
previously visited. Measures growth (new) & loyalty (returning).

Time on Site/Page — Just as it sounds. Measures interest.
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How do you rank ...

In a Google (or Yahoo, MSN, etc.) Search for:
* Your primary geographic market?

* Your geographic market +
- “news™?
. other keywords? (e.g., “real estate,” “jobs,” “obituaries”)
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In the sea of web analytics ...

You have many able ships at your command, including:

i) compete  quoantcast
AWStats MARKETLEAP

an BCKIOM DG TAL resource

GDUSIE? Analytics
Q) comscore OMNITURE
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Compete

1} compete .
: * Free & Paid levels of access

[UEIEY RO O, ceasch Analytics 7 Referral Analytics [ Ranked Lists @ Our Blog 3¢ Our Tools | Spectal Offe

gerone — e « No tracking code

T ” it s i

! L  — irireteckg Sanouts £ « Panel-based information
Subdomeins « Simple interface

= capamuycstybarnid.com

« View other websites
Clients, Competitors

« Compare websites

About capemaycountyherald com

www.Compete.com
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Quantcast
QUOINTCASE | capemaycountyheraid com « Free
— USPeigie GiubelPeople Four Uorh Trand ° ACCEPTS 4D .S|mp|e interface
oz ST « Basic metrics w/out code
= — R e o « Panel-based information
i =
| —_— o « Enhanced metrics with code
I —3 s
- ——— « View other website traffic
B — oA
E — * Audience info
| — - geo, demo, behavior
: —
P— . * Business traffic
www.Quantcast.com
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MarketLeap

* Free
"-‘_"" uart::!.ircfl.u Search l::-uiwr Marketing 1oals
O rapuianity cacx |G » View other website
o SUARCH SATURATION REPORT - fndes Sensis || IRENMDINIRTON roRT performance
=] [FEENERATE NEW BEBGAT | NEW! Chok here bor vour trendihstory repart.
] i
-ﬂnflrﬂr‘" f.ra_n.r. Engine Marketing Tools * Com pare WebSItes
(I LINE SOBULARITY CHICK | | (154ABCH ENSNE SATUBATEON | [CIRNW . L|nk Popularity Check
Report Generated on “alurday, Felruary 11, 2009 0t 1100 AM (M5T) Report 1D # 2413001 T A
Sh to vty soww capamarecantifarsidcom * Industry-specific analysis
» Search Engine Saturation
* Keyword Verification
Thiank you for using cur werification tool. If we can make & better, pleaie it us know, Your feedback
= greatly apprecisted” lesRiuchSourkeDeap com

www.MarketLeap.com
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AWStats

* Free
memae= | s Requires tracking code
 Logfile analysis
« “Inflated” PV count
= B b Pt e = =

www.AWStats.SourceForge.net
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Google Analytics

Google anaiy s * Free
[Ty T T~ — -
C— = = » Requires tracking code
- ‘I‘:"w Dashboard 80 21, 2000 - ot 20, 2000
- - oo+ | «Rich traffic information
S Bty “‘“\,_/"""“"\_/'""“‘\_//\“\,/‘“ = I * Visitors
-l S i = —— * Visit behavior
s | * Sources
Mty 162,015 vam I8.91% Bowrce Rate .
it 8471 0058 1 * Search engines
— 518 rgenian 35895 % v « Referring sites
Lo | «» Geo origins
N W W g 3 » Keywords
L4
i « Content analysis
— ——  Popularity
* Duration
www.Google.com/Analytics * Custom reports (beta)
* Advanced segments (beta)
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Google Analytics

To access a guest user account ... el

Go to www.Google.com/Analytics =

Click on the “Access Analytics” button

Enter Username = DPCguest
Password = DigitalPressConsortium

Click on the words “view report” next to the website url

You're in!
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ine Audience

Your own CMS (website) metrics

Saarciny. Frtwary iy 2 RECEIVE FREE MOBILE ALERTS

@ HERALD.COM = g S

e Built-in

* Audience behavior
* Traffic
* Engagement

* Content analysis
* Popularity
* Engagement

« Staff contribution
« Content creation
* Posting behavior
* Engagement
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Visitors Overview

Creating a picture

= Websde Stabisbcs and
— Audience Development Analysis
S 60,222 peoplg J
o = : , ,
21 2 il 5 - Website Audience Analysis
Castern Rgerting ™ 60,222 4 .
= o —l -
o 545:Most Read Articles |~ & 1. @
00062450 < HERALD.COM
CIT, 3597 {2 » =
P e s -
. ! R wh =1 July-August 2008
Tech . .- Client Release Date — September 2008

3/5/2009

14
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Applying the Analytics

Content
What do they want?
How much?
How often?

Organization
Can they find it?
Location on website?
Location on page?

Navigation
Can they get to it easily from ...
General search engine? (content SEO)
Primary, or secondary, navigation link ... or linkS?
Website search?
House ads?
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Integrated Media: Cross-promaotion

NEWS_ | Cape Roata Link African-American Families

ESTS

ONLINE
ACTIVITY,

AR e Copobiey ot e
MOST POPULAR ARTICLES: Commented E-mailed
Connecticut Man Dies Afrer Lower Crash,

Postad: Sat, 01/31/2009 - 496pm onnecticut Man Dies After Lower Crash

3795 reads , 10 Comment: Wi [
e o) Wife Seriously Injured (4934) | &4 Video

Update:,
7-11 Employee Assault Wi d dow (2504)
Posted: Tus, 01/2772008- 1 52pm Wile od Pretzel Sees His Shadow (2504) |
3557 reads, 25 comments e Video
MOSTWATCHED VIDEOS: Remember What Summer Looked Like?
Vehicle Hits Guardrailon CSP (2235) | @4 Video

Posted: Thu, 01/25/2003.- 1:18pi, 633 viewg
Seashore Road

Posted: Sat, 01/31/2009 - 406pm, B75 views Utility Pole Explodes in Wildwood (1784) |
MOST ACTIVE SPOUT OFF THREADS: Sevideo
t T kids, iegally One Injured in South Dennis Road Crash

bill siate 5540,000
w03 (1283) | @M Video

1336 views, 65 replies
Can Obama Save Cathollc Education?
1255 views, 55 replies.

3/5/2009 16
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Learn more ...

Basic web analytics is not very complicated
» Changing digital landscape breeds confusion for everyone
» Seek “apples-to-apples” analyses

Search terms like:
web analytics metrics tools free

Wikipedia: Web Analytics

YouTube tutorials:
Search: [AWStats] tutorial, Google Conversion University
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