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Local Residential Real Estate Ad Spend Local Residential Real Estate Ad Spend 
by Agents & Brokers, 2005by Agents & Brokers, 2005 --2013 2013 

Local Ad Spend by Agents & Brokers
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Local Residential Real Estate Ad Change by Local Residential Real Estate Ad Change by 
Agents & Brokers, 2006/2008/2013Agents & Brokers, 2006/2008/2013
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Local Ad Spend for Total Real Estate Local Ad Spend for Total Real Estate 
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Local Ad Spend by Agents & BrokersLocal Ad Spend by Agents & Brokers
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Local Ad Spend by New ConstructionLocal Ad Spend by New Construction
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Local Ad Spend by Private PartyLocal Ad Spend by Private Party
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Local Ad Spend by Rental Mgt.Local Ad Spend by Rental Mgt.
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Average Ad Spend per Existing Homes Average Ad Spend per Existing Homes 
Inventory by Agents & Brokers, 2005Inventory by Agents & Brokers, 2005 --20082008
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First Step Taken During the Home First Step Taken During the Home 
Buying Process Buying Process 

First Step Taken During The Home Buying Process (% Distribution) All Buyers

Looked online for properties for sale 32%

Contacted a real estate agent 20

Looked online for information about the buying process 12

Talked with a friend or relative about home buying process 9

Contacted a bank or mortgage lender 7

Visited open Houses 7

Looked in newspapers, magazines, or home buying guides 5

Contacted a home seller directly 2

Attended a home buying seminar 1

Read books or guidesabout the home buying process 1

Drove by homes/neighborhoods 1

Contacted builder/looked at builder models 1

Other 2

Source: NAR 2007 Profile of Home Buyers and Sellers
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Information Sources Used In Home Information Sources Used In Home 
Search Search 

Source: NAR 2007 Profile of Home Buyers and Sellers

Information Surces Used In Home Search All Buyers

Real estate agent 84%

Internet 84

Yard Sign 59

Print newspaper advertisement 50

Open house 48

Home book or magazine 31

Home builder 24

Television 9

Billboard 7

Relocation company 5

Information Sources Used In Home Search
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Community newspapers online real estate Community newspapers online real estate 
revenue vs. total online revenue, 2007/2008revenue vs. total online revenue, 2007/2008

Circulation Size 2007 2008

1,000-20,000 10.2% 10.2%

20,001-40,000 7.8% 6.7%

40,001-60,000 8.1% 7.5%

60,001-120,000 22.1% 17.5%

120,001-200,000 10.9% 10.5%

Average % of Online from 

Real Estate Advertising

Source: Borrell Associates Inc., “What Local Media Web Sites Earn” 2008 
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Community newspapers online real Community newspapers online real 
estate revenue growth, 2008 estate revenue growth, 2008 

Circulation Size

Growth in 

online Real 

Estate $ over 

2007

Avg. online 

Real Estate $ 

per unit of 

circulation  

2008

1,000-20,000 17.7% $8.33

20,001-40,000 1.2% $4.44

40,001-60,000 15.3% $6.08

60,001-120,000 4.7% $4.91

120,001-200,000 22.0% $9.66

Source: Borrell Associates Inc., “What Local Media Web Sites Earn” 2008 
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Online real estate revenue per unit of Online real estate revenue per unit of 
circulation for dailies below 40,000 circ, 2008circulation for dailies below 40,000 circ, 2008
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Online real estate revenue per unit of Online real estate revenue per unit of 
circ. for 40,000circ. for 40,000 --80,000 circ. dailies, 2008 80,000 circ. dailies, 2008 
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SNA 1st Place SNA 1st Place -- Cape Cod Online Cape Cod Online 

www.capecodrealestate.com
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SNA 2nd Place SNA 2nd Place -- Traverse City RecordTraverse City Record--EagleEagle

www.recordeaglerealestate.com
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SNA 3rd Place SNA 3rd Place -- Homes.yorkregion.comHomes.yorkregion.com

www.homes.yorkregion.com
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North Jersey Media GroupNorth Jersey Media Group

http://www.northjerseyhomes.com /
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Five Home Site TipsFive Home Site Tips

1.1. Focus on content needs such as Focus on content needs such as 
crime stats, etc.crime stats, etc.

2.2. Add general location, schools, Add general location, schools, 
churches, commuting and such churches, commuting and such 

3.3. Specific locations and Specific locations and 
neighborhood informationneighborhood information

4.4. Add search features such as Add search features such as 
security systems, pool, garage etc. security systems, pool, garage etc. 

5.5. Price/payment toolsPrice/payment tools



© 2008 Borrell Associates Inc.

Thank You!Thank You!

For more informationFor more information
ee--mail me atmail me at

pconti@borrellassociates.compconti@borrellassociates.com
or call 804or call 804--360360--94349434

www.borrellassociates.comwww.borrellassociates.com
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Name of Property [Note 1]:

Internet Revenues
2007 Actual

[Note 2]
2008 Budget

 [Note 2]

National Advertising [3] $ $

Automotive $ $

Real Estate-Related $ $

Recruitment-Related $ $

All Other (not included above) $ $

Total Revenues -$                           -$                           

Total Expenses [4] $ $

Ad Revenue from video streaming [5] $ $

Ad Revenue from audio streaming or podcasting [6] $ $

% of total revenue from display, banner or pop-up ads % %

Estimated % of gross revenue from upsells [7] % %

Number of online-only salespeople [8]   

All responses are confidential and used only in agg regate.  We never reveal the 
names of participants or individual data points.

Enter a zero if the response is actually zero.  Lea ve field blank if you do not know.
Still have questions? Call 804-360-9434.

Complete All Yellow-Shaded Areas

2008 Borrell Associates Inc. Web Site Revenue Surve y
Please complete and return to pconti@borrellassociates.com.  Thank You!SNA/Borrell Web Site SNA/Borrell Web Site 

Revenue SurveyRevenue Survey

Survey request

Please assist SNA and Borrell Associates in gathering 
online revenue data. We will send an e-mail to you today. 
Could you take a moment and please fill out the attached 
Web Site Revenue Survey form and return it? 

Your online revenue data will allow us to compile useful 
benchmark information that will be shared with SNA 
members in future reports.

All responses are confidential and used only in 
aggregate. We never reveal the names of participants or 
individual data points. 

Please send the attached survey back to 
pconti@borrellassociates.com


